
Riding the Storm
How to win more candidates and clients.







How to be found





Only 11% of recruitment 
agencies are doing the 
basics of SEO well.

Source: Plug & Play                 Website: https://www.plugandplaydesign.co.uk/

https://wave-rs.co.uk/wp-content/uploads/2019/04/Websites-Benchmark-Report-2019.pdf
https://www.plugandplaydesign.co.uk/


How Google works

• The algorithm • Making it to the top • Being realistic



Which battles to fight

• Where you’re fighting • Why you’re fighting • Who you’re fighting 















With some optimisation work, the keyword 
ranking will rise over time



With the implementation of 
a full SEO strategy, we see 
significant and large scale 
ranking improvements





Tips for successful investment

Do the basics well Research all variations of 
keywords

Think outside the box Consider Intent



How to increase conversion rate





Source: unbounce

How does your 
conversion rate 
compare?

https://unbounce.com/what-is-a-good-conversion-rate/




38% of users will 
leave a website if 
they do not like 
the design
Source: Adobe

https://blogs.adobe.com/creative/files/2015/12/Adobe-State-of-Content-Report.pdf


39% of users will leave 
if a website is too slow

Yet our research found that 70% of recruitment agency 
websites aren’t meeting best practice load speeds.

Source: Plug & Play                   Website: https://www.plugandplaydesign.co.uk/

https://wave-rs.co.uk/wp-content/uploads/2019/04/Websites-Benchmark-Report-2019.pdf
https://www.plugandplaydesign.co.uk/


What can you do?

Design & Brand 
matters

Ensure your website is fast Consider the content 
architecture and quality 

of code 

Prioritise investment based 
on the return you will see

Provide a consistent user 
experience across devices

Align with your niche



Who’s doing it well?



• Conversion design

• High quality code

• Onboarding wizard for candidates

• Interactive design

• Separate user journeys for employers and 
candidates

• Implemented new brand

Hey Tempo



• New brand

• International SEO Strategy

• Multi-territory

• Interactive design

• Separate user journeys for employers and 
candidates

• Custom recruitment portal

Give A Grad A Go



• New brand strategy including customer personas 
and messaging

• Engaging website design

• Interactive design

• Separate user journeys for employers and 
candidates

• Introduction of new landing pages / entry points to 
the site

Burns Sheehan



• New brand strategy including customer personas 
and messaging

• Brand Identity

• SEO Strategy

• Interactive website design

• Separate user journeys for employers and 
candidates

• Introduction of new landing pages / entry points to 
the site

Bond Global



Thank you for your time

020 3011 1641 

hello@plugandplaydesign.co.uk 

www.plugandplaydesign.co.uk

Download our  
Recruitment Agency Benchmark Report


